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AUGUST ‘13 RELEASE NOTES

At Salesforce Marketing Cloud customer success is our top priority and we’re working hard to continuously
improve our solution to meet your needs. That’s why, with this release, we’re expanding our listening capabilities

and making our existing features easier to use through continued innovation.

In this release, we’re helping you take charge of your social conversations with Managed Accounts. Now you
can expand beyond the broad listening and engagement you depend on with Radian6, and enjoy focused
listening, too. We’ve added all the functionally you need to listen, engage and report on your company’s brand

properties on Facebook and Twitter.

This release features enhancements to our social listening, social publishing and social advertising solutions:
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and Twitter Managed Accounts
including analysis, engagement
and automation

Romanian language coverage

e API improvements for full
Topic Profile Management and
compression of data for faster
application refreshes

e A groundbreaking new feature

for mobile)

e Complete support for Facebook

e Expanded global reach with new

called Quick Search (closed beta

International support for
ReachBuddy canvases in 32
languages

Simplified text editing
capabilities in the sapplets for
large text windows

Whitelisting security
enhancement for ReachBuddy

Drill down to the ideal sub-set
of followers for posts with our
powerful LinkedIn targeting
options

Facebook conversion tracking
and optimization using
Facebook’s tracking pixels

Partner categories for the US
using third party data

WiFi targeting for selling apps or
targeting gamers while they’re
online

Find Lookalike audiences to
the custom audiences you’ve
developed

Keep reading to learn more about these exciting, new features and watch for updates on the Salesforce
Marketing Cloud Facebook page as the August ‘13 release rolls out.

Marketing Cloud is constantly working to improve our offerings and we couldn’t do it without you—please
contact your Account Executive with your feedback.

Sincerely,

Salesforce Marketing Cloud team



https://www.facebook.com/MarketingCloud
https://www.facebook.com/MarketingCloud
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SAFE HARBOR

Safe harbor statement under the Private Securities Litigation Reform Act of 1995:

This presentation may contain forward-looking statements that involve risks, uncertainties, and assumptions.
If any such uncertainties materialize or if any of the assumptions proves incorrect, the results of salesforce.
com, inc. could differ materially from the results expressed or implied by the forward-looking statements we
make. All statements other than statements of historical fact could be deemed forward-looking, including any
projections of product or service availability, subscriber growth, earnings, revenues, or other financial items
and any statements regarding strategies or plans of management for future operations, statements of belief,
any statements concerning new, planned, or upgraded services or technology developments and customer
contracts or use of our services.

The risks and uncertainties referred to above include — but are not limited to — risks associated with developing
and delivering new functionality for our service, new products and services, our new business model, our past
operating losses, possible fluctuations in our operating results and rate of growth, interruptions or delays in our
Web hosting, breach of our security measures, the outcome of any litigation, risks associated with completed
and any possible mergers and acquisitions, the immature market in which we operate, our relatively limited
operating history, our ability to expand, retain, and motivate our employees and manage ur growth, new releases
of our service and successful customer deployment, our limited history reselling non-salesforce.com products,
and utilization and selling to larger enterprise customers. Further information on potential factors that could
affect the financial results of salesforce.com, inc. is included in our annual report on Form 10-K for the most
recent fiscal year and in our quarterly report on Form 10-Q for the most recent fiscal quarter. These documents
and others containing important disclosures are available on the SEC Filings section of the Investor Information
section of our Web site.

Any unreleased services or features referenced in this or other presentations, press releases or public
statements are not currently available and may not be delivered on time or at all. Customers who purchase our
services should make the purchase decisions based upon features that are currently available. Salesforce.com,
inc. assumes no obligation and does not intend to update these forward-looking statements.
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ANALYSIS DASHBOARD (RADIANG)

We've launched full support for Facebook Managed Accounts across the
Radiané platform in this release. That means that you can manage all aspects
of analysis, workflow —even automation—for your corporate Twitter and
Facebook page content using Radiané.

This means expanding listening within your Topic Profiles to more focused listening with your Managed Accounts
for Facebook and Twitter. Now you can make full use of the tools you depend on in the Analysis Dashboard to
analyze the conversations from your Managed Accounts.

See the next section called “Engagement Console and the Social Account Manager” for steps on how to set up
these Managed Accounts.

Managed Accounts in the Analysis Dashboard

Here’s a look at the widgets you can use to analyze, manage and report on the conversations from your
corporate Facebook pages:

Conversation Viewer

2 Al Things Disney - (Total # of posts: 91 ) o _ x B We've created a new Conversation
([ Sort by- Pubish Dats ) Viewer widget designed specially to

Post from All Things Disney Comment Count show you your threaded Facebook
Timeline Photos Where to first on Castaway Cay? conversations. When you open a River of
- Jul8133%3m [ Delete View Conversation | . ’
News with your Facebook content, you'll
now see a “View Conversation” button
Ve i etk e e e when the post has comments or replies.
m Comment From: All Things Disney
He's 50 cool in the movie! You have to go see it!

lulB2:12pm [ Delete ) [ View Conversation

4 Click “View Conversation” and it will open
the new Conversation Viewer. It’s a new
widget similar to the Media Viewer, but
designed to show your specific Facebook
conversations. The Conversation Viewer
provides a view of the content with workflow options so you can manage your team’s engagement with posts,
comments and replies. You'll see the author’s avatar, similar to how posts are currently displayed in the River of

News widget.

A Medn Viewsr  Sourcs: Facebrok Commars (www facsbeck com)

In the Conversation Viewer you’ll see the original post listed first with any comments below in the order they
were published. See the comment count in the dark border below each post. The post or comment that you
selected in the River of News to bring up the Conversation Viewer will be highlighted in grey to provide context.
The Viewer shows 25 comments at a time and content refreshes at the same rate as the River of News,
although you can manually refresh as well.
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If a post has replies, you’ll see the number for “RC” (reply comment) in the dark border below the post. You'll
also see a “Show Replies” button. When you click “Show Replies,” all replies for the comment will be shown
below the comment in the order they were published. All replies are shown so that no paging is required.

Post from All Things Disney oo X
r Post from All Things Disney £} gordon2 [E) Notws  Tags
Eﬁ Timeline Photos Where 1o first on Castaway Cay? 1) Reniswed, desarmining _. Audit Tral
Jul 9 1:33pm ) No privrity specifiod O Swnlirmr
(59 Not classfied () Quick Close

Source

fmcobook com Discussions (www facobook com)

Conversation
Comment From: Heidifbma1 £} Unasesgned [E) Notes s Tags
| think I'd head for Flippers and Floats =) ) Now contwel, not rvsened 579 Audit Trad
= 49 1:37p @ Ty Nopriority specified O Sent

5 Not classiiod (%) Quick Closa

Source Facebook Comments (www.facebook com)

Comment From: All Things Disney £} Unassigned [E) Notes / Tags
E I'd head for Buy the Seashore! € N contuet, not rmimond 579 Audit Trad
. Jul 9 1:34pm T No privrity spucified O Seirmn

5 Not classiied

(x) Quick Close

Close the reply thread window by clicking the “Hide Replies” button.

Selecting the “source” link in the dark border below any post, comment or reply in the Conversation Viewer will
open a new window so you can see the original thread on Facebook.

Topic Analysis

Use the Topic Analysis widget to further = View by Media Type for All Things Disney - (Total # of Posts: 91) o _ X
examine the content coming into your
Facebook pages. Select the “View by Media
Type” option to view the data by posts,
comments, replies, inbox messages sent and s
inbox messages received. Click any segment

to bring up a River of News widget to show the
content of that media type. Add the widget to a Posts
dashboard report or export the data using the e
Excel Add-in to build your own custom reports.

[ Segment by: No Segmentation ]  Gount by: Number of Posts

Replies
13:14.3%

Received Inbox Messages 4: 4.4%
Sart Inbox Messages 3: 3.3%

oo
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Topic Trends
@ All Things Disney - (Total # of posts: 91) o _ x @ Use the Topic Trends widget to view the content
(Trend by: Moda Type ) on your Facebook pages over time. Choose to
trend by media type and see your Facebook
“ media types broken out by posts, comments,
2 8 replies, inbox messages sent and received.
g Click on any point on the trend line to populate
. a corresponding River of News that shows the
012'M| i 12'AM‘ sk I S content for that point in time. Add the widget
Apr 24 May 12 May 30 dun 17 i Julzs to a dashboard report or export using the Excel
@ commens @ eoss @ Beples Add-in to build your own custom reports.

Conversation Cloud

Create a Conversation Cloud based on the top words used on your p 1 Thinas Ganey S
Facebook page. Click any word to open a River of News widget and see @disneyarwork & film

It
. university e “‘f‘“
the content related to it. cisils ALY cliristrmes ; § dining

movies theatres .
resort MONSters inbox E klﬂgdc)m

Interested in finding out more about Managed Accounts? Reach out to 8 mﬂt] message "3 £ magic

your Account Executive to get more information about Radiané Managed sccnp OtO Slmc

. sure
Accounts for Twitter and Facebook. retweete ] favorite think

re j]\ line

defi mtd) awesome COOl
.:\‘_,h work
5)

&

Engagement Console and the Social Account Manager

We’ve made it easier for Engagement Console users to manage
Types of Accounts: Facebook pages. Customers trialing the beta version gave us

great feedback that we needed to simplify the ownership and
Social Accounts are free accounts management of pages. Now, as long as the Super User is the
that allow you to interact with admin of the Facebook page, they can register the account and
the social data in the Radian6 share the content with the rest of the team.
platform. A Managed Account is a
paid account that brings all of your Here are the steps for any user to register a Facebook page. The
corporate data into the Radian6 steps a Super User will take to make a Facebook page a Managed
platform so that it can be work- Account that allow their team to see all the posts for workflow
flowed with a team, analyzed in and engagement purposes continue in the next section. Then, we
the Analysis Dashboard and much review the steps any user can take to set up a Facebook stack.
more, for an additional charge.
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Registering a Facebook Account - all users

To register a Facebook Account, log into the Social Account Manager at https://social-accounts.radian6.com/
social-account-management. This is where all Social Accounts and Managed Accounts are registered for use in

the Radian6 platform.
First register your Facebook account as a Social Account.

1. Select “+ New Account” and choose Facebook.

——

@Gdiﬂ ﬂvé Social Account Manager

Your Social Accounts

Managed Accounts: 101/ 500 €

Name a

2. If this is your first time registering a Facebook account in the Social Account Manager, you will be asked
to enter your Facebook credentials.

3. You will be asked to grant access to the Salesforce Marketing Cloud Application. Click “Allow,” and then
click OK on the following screens to allow the Engagement Console to manage your pages, as well as
publish your posts.

4. When this is complete, you’ll be sent back to the Social Account Manager and your Facebook page will
be listed.

5. Now your Facebook Account is a registered Social Account. Select “View Pages” to see a list of all
pages you own.

@Qdiqﬂé Social Account Manager



https://social-accounts.radian6.com/social
https://social-accounts.radian6.com/social
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Registering a Facebook Account as a Managed Account -
Super Users

1. To designate your Social Account a Facebook Managed Account, click “Register” in the Social Account
Manager https://social-accounts.radian6.com/social-account-management.

=

@adiané Social Account Manager

Your Facebook Account (o] |

Managed Accounts: 100/ 500 ©

Visbaty Prejoct Dinpilay Name Solect Content to Inchude:
Pubila l Botect . 1] Pows Shop 4 Posts & Comments
[ ™ vesox Messages save

win s
Cloud platform in crder 1o provide this access and use.

2. Set the visibility of the account to either
e “Public” — seen by every Radian6 user at your company
e “Project” — seen by the specific project team you wish to have engage with the posts

e “Private” — seen by only yourself

“Content to include (Posts & Comments and Inbox Messages)” should remain checked. The Topic Name that is
displayed can be changed, if you wish. Click “Save”.

Note: If multiple admins share a Facebook page, they will show up more than once in your list of Managed
Accounts. You may be sharing the page with your project team while someone else has shared it publicly with
all Engagement Console users. Make the names unique so you can easily tell them apart by going into the
Social Account Manager and updating the “Display Name” field. That will update both the Topic Name and the
name in your list of accounts in the Engagement Console.

Your Facebook Managed Account has now been created and all new post content will be brought into the
Radian6 platform. The Engagement Console will show you the previous 30 days of posts to a maximum of
5,000 comments.

If you’re sharing visibility, users can simply launch a Facebook stack in the Engagement Console to start
bringing in and engaging with content.


https://social-accounts.radian6.com/social
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Launching a Facebook Stack - all users

To launch a Facebook Managed Account stack, select the Radian6 Managed Accounts icon within the top
toolbar and select Facebook:

ul QOB OB E s

'B Facebook Managed Account

"4 Twitter Managed Account

Your stack options will appear on the back of your new Facebook stack. Select the Facebook page(s) and
Media Types you want to view in your stack. Choose from posts, comments, received inbox messages or sent
inbox messages. Click “Save and View Stack.”

: Facebook Managed
Account Stack

Stack Title: |

Facebook Pages:

[ Click here to find pages... . ]

Lake Calhoun (You) T

- Real Tinne Muniluring [Refresh Bale):

30 seconds -

Sort By: (2]
Recelved - Neweast First o
Filter By: o -
Save and View Stack
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The stack will turn over and show the content you've selected from your Facebook page.

® f Flower Shop

» Time Series

Comment From: Flower
Shop
¥ Lots of great things coming out for the
=5 (] spring season!

2 v facshank com & day= agn.
(B8 nbox Message from: ‘
th Flower Shop to: Daryl
Wells

a E] ~ when will | receive them?

§ 2 www facebaok.com 9 days ago

'Q View inbox message conversation

Inbox Message from:

Flower Shop to: Daryl

Wells

o= (1]  Yes,we did and will send them out
shortly.

p

www facebook.com [/ | =]

L) View inbox message conversation
¥ Notes and comments

%/ :;I“lﬂ—hdll-
New inbox
when will | receive them?

Inbox Message from:
Flower Shop to: Daryl
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Here’s how different media types function within Facebook Managed Account stacks:

When viewing a comment, you can click “View parent post and comments” at the bottom of the comment to
launch a threaded comments stack. The stack will show you the original post and all of the comments related to
that post listed in the order they were published.

- Comments Stack

+ Original Post

Flower Shop
hello world

www_facabook com 21 days ago

Comment From: Flower Shop

- Lots of great things coming out for the
spring season!

Comment From: Daryl Wells
~ hello. anything on the hot list these days?

% [= www . facebook.com 11 days ago
p 2 * Notes and comments

@f Daryl Wells Noted (9 days ago):
adding a note for testing.

E@, Daryl Wells Commented (9 days ago):
New comment

Lots of great things coming out for
the spring season!

(" Comment From: Flower Shop
v ‘» By - camationa

o www.facebook.com 21 days ago
P

‘m Comment From: Daryl Wells
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When viewing a reply, you can click “View parent post and comments” at
the bottom of the comment to launch a threaded comments stack. This will
show you the original post and all the comments related to that post in the

< Replies Stack

Comment

i order they were published.

yes, koking forwards to it

bl Reply From: Flower Shop f
At ~ yoa, | can understand that Ovar hare we have

=

rain as wall.

wiww.facebook com aon

www. lacebook.com 1 math ago.
-~ Reply From: Flower Shop
R horo as o, oxcopt that i s raining
= =] wew facebook com 2mnthe age

A

When viewing an inbox message, you can click “View inbox message
conversation” at the bottom of the message to launch a Conversation stack.
This will show you the original inbox as well as any subsequent conversation
that took place.

Radian6 Mobile

At Salesforce Marketing Cloud, we’re passionate about unlocking the power
of social for our customers. For social listening, that means delivering the
content you need as quickly as possible. That’s why we’re testing our future
product direction by releasing Quick Search into a closed beta for Radian6
Mobile.

This feature will allow testers to search Radian6 instantly by typing a few
keywords into the Quick Search window. They can review the content and
continue to refine the search as needed.

The feedback from beta testers will allow us to perfect the feature for
widespread release and serve as a basis for future product updates for
Radian6. Stay tuned for more news about these advancements.

Sf Gonversation Stack

b Time Series

Inbox Message from:
Flower Shop to: Daryl
Wells_

- when will I receive them?

www facebook.com B days ago

’ahihmm

o Inbox Message from:
Flower Shop to: Daryl
¥ Wells

Z% (] - Yes, wa did and will sand them out
shortly.

weww.facebook.com B =)

=5 (2] - justsent out - thank you for your service

L veww.dacebook.com #days ago

rbﬁ-lﬂ_m
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Excel Add-In

The Excel Add-In allows you to export data from the Analysis Dashboard so that you can run further analysis or
create custom reports. We’ve added a new customer requested feature to improve the mapping logic and make
it easier to update reports over time.

Widget Segmentation Support

Now, when you export a widget and then add additional segmentation in the Dashboard, the changes are made
in the Excel spreadsheet. So, for example, if you are working with the Trending Topics widget and only looking at
trend for volume, your export will create a data sheet with schema for volume data points on the widget. [f you
then trend by media types, upon refresh in the Excel Add-in, your worksheet schema will be updated to reflect
the additional media types you’re reporting on.

2
o

Qiions O otivemen ) lnctes

1 bt - o st - (T # o pote: 370

[ Tomny e i |

Data Acquisition

8 numir (5 — b
Romanian Language Support
prea pana fara ool nevoie lume
In our efforts to expand our European language coverage, we're apol imi bund unel cele mare
introducing Romanian language coverage, which brings us to a wvea putea cea doua ceea unu
total of 23 supported languages. Seven million Romanians use the intr-o  g.g e celor isi oameni
Internet, so this is an important addition for our European and global ticut ales aceastd sub exist
brand customers. Please click “Enable Asian and Russian fonts” on daca 3 romina putin langd
your login screen to see these results in your widgets. intr-un orl toati coi citre gy oy
alte  trecut  cred  incd facd insa unor
§-au  putin  acesta
o0
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= e - (Total # of posts: 764 ) Lt
e

Cat de scumpe sunt deplasirile alesilor prin lume.

E Beigla sau Franta seintinde, de regutd, pe doud-red Zile (cindi Zie in
mad parepnnal) una in Fricdor 220 MANe poste 3pinge i 1a 7ecs
zhe. C4 evenimentul invecal drept metiv al deplasini dureazi mai pufin
este o 33 poveste Laurma, urmed. cine sti s veriSice? 7 sle
rewniune, 3 zile plimbare De pe

2 Search resuts for “Nav-Romanian - (Total# of posts: 12 ) X
[ Sen by- Commemt Caum |

Steaua: pericolul rdmine!

ideea de bazd a precedenhubui meu edisrial in final, a precizal, unica
noutate, cb dacits I0CU va  stacath Is Curtes Curopasnd s Draphusior
Omwdul. Era lesne e banuit c3va fi atacatd, insa ramine de wazutin ca
masurd CEDO va 2ccenta 38 ludece soeta respectivd. Nu m3 numds
printre cel care se bucurd

un @ 11:57Tem [ Delete | et 18300pm [ Dutene )

A7 esa Vewe  Sowne: Mainibwics MeSa town seicnitenn 15|
Liga Campioniion: 5 TEAUA - VARUAR 140 LIVE 1EX]

16 - O noud ocazle pentru Steaual Chirches a pasat superd, o
clcdiul, Ctre Latov evici, 07 "Lato” 3 ras pugin peste poartd din careul
macedoneniioe Min, 14 - O noud bark a Stelell Bourceany a bkt
foarte bine o lowiurh libard de pe paries sthngh, pestarul iul Vardar o
respins in bard Min. 12

i 18 2 sipm ((Cweew |

A M Vews  Sowce Cenere Begs Bgicon] g 1)
Rovana Plumb viea s hrdneascd poporul cu alimente
expirate
@xiste 0 reducere de cel pupin 70% 13 rafl Vom vedea dacl va exista
deschidere din padtea marilor rejele comerciale’, a deciaral miercun
minisirul Medulut Rovana Plumb a precizat c n fiecare an, i
Romdnia, sunt irosite cinci milioana de fone de degewr provenite dn

Jun 8 11:17pm [Detess |
L Mot Vewe  Towce (wnatn Bum (deteaitiie )

D (7o 10 | Werktiow |

A7 Masa Viewer  Sowre: (e, B been TUm

D eo 10 | wontow |

A New Special Character

We allow customers to “listen” for special characters using Radian6. Characters like @ (for @mentions), # (for
hashtag mentions) and / (used with initials for a signature in Tweets) can be included in searches in the Analysis
Dashboard.

We’ve now added the “=" symbol as a special character as well. Sometimes company names or brands include
this symbol so this feature will allow them to accurately search for mentions on the social web.

Radian6 API

The Radian6 API allows customers to get all their Topic Profile data in raw form so that it can be used
programmatically to power social applications, visualizations and custom reports. We’ve added new features
that our customers have been asking for.

Managed Account Support

Now the Radian6 API can be used to access all your Facebook posts. The data from your Managed Accounts
can be used for archiving conversations, developing detailed reports and third-party integrations and more.

Source Filter

With the new source filter feature, the Radian6 API now offers complete support for Topic Profile management.
Customers can create, modify and remove Topic Profiles right from their application without going into the
Analysis Dashboard.

With the addition of the source filter, customers can quickly associate a list of source filters with a list of Topic
Profiles, easily removing the sources they don’t want to include content from.

Compression Support

Customers can now request their data in a compressed form, speeding up the time it takes to get it. Using
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Gzip compression support, a frequently used open source algorithm, customers can have their API results
compressed. Compression of the data will speed up the transfer so it arrives faster and applications can be
updated quickly with fresh data. In testing, our team found that results were compressed and reduced by as
much as 70%.

Social Hub

Customers rely on the Social Hub to automate many of their processes, saving time and reducing training
needs. Social Hub is the must-have tool for customers doing customer service for their corporate Twitter
handles. Now we’ve added the features so that customers can expand their social customer service to
Facebook.

Here’s an example of how a customer might use Social Hub to support Facebook customer service in a team
using the Salesforce Service Cloud:

1. Set Up Your Data Source: Once your Facebook Managed Account is set up in the Social Account
Manager (see page 8), you're ready to automate the management of that content. Log into the Social
Hub and set up your Facebook page as a data source. You'll see the media types available (comments,
posts, replies) with the counts for each.

@Gdiané Social Hub

Welcome Geaft Anderson 396 Help  Logout

Home | DataSources | Rules | Re-funRules | Cl | Email 1s | Config = Repons |
8 Sourcs Opions
Add New Data Source
Data Sources List
Name Your Data Source
Add Insight Data Source

Data Source Type
'Qm[.wlomiumi

Topics
e
(U o 5 topbos i odad) mmwm]
#  Managed Account
Includod Madia Typos
'@  OreciMossage o My Twoots o Mentiors ‘
Posts [/} Gomments G Facelved inbox Messages
© Sentirbox Messages O P
Frequency
1M v |

2. Rule Setup: Set up the rules you’d like to use to manage your posts. In this example, we’ll tag Facebook
posts with the correct source tags. We’ll have a note added to each for the responding customer
service representative. We’'ll also create a case in Salesforce because our customer service team uses
salesforce.com for managing all customer issues that arrive via telephone, email and social channels.
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3. Responding Publicly: When the customer service representative accesses the case, he or she will see
the relevant threaded conversation as well as the media type (post, comment and reply). The customer
service representative can respond to the customer in salesforce.com and it will be posted on the
Facebook page.

= Engagement View

'ou Widger Cloud © un
Which version of the appie widget 6o you have? ABC or XYZ7
£}

¥ Divysa Radisn
| have thve ABC version of Apple
n
[ow| Widget Cloud L) Sanding
2 si'm you please send us your contract detalls via private message please?
ot | [Owre | Chase Govn] | Ghome | Ropiy 10 vt Pune
(0 Social Posts
Adtien Wit Content Badial Parsens  Whe Authar Type  Mosiags Type  Balus Weataps  Posted Dute
[ Bafias | hate B rew Docoafadan DoomaBadan  Peron Post Hopred 28012013 120 AN

s Dol Po8L D HA0SELCIOUD  VWIVCN VAPWON 01 196 AEGH WAIDN 20 YOu NIVe I ABG of KTEZT 250712013 108 AM

4. Responding Privately: The customer service representative may also want to move the conversation to
private inbox messages so that he or she can ask the customer for their account number. Any inbox
messages will also be available in Salesforce and highlighted to differentiate them from public messages.
When the customer service representative responds to a private message, the response will always be
private to ensure customers’ information remains secure.

We’ve presented just one example of how customers can use the Social Hub and the integration with Salesforce
to automate their social customer service applications. Talk to your Account Executive about other solutions
available to you.

Radiané for Salesforce

The AppExchange package, Radian6 for Salesforce, provides an integration point between the Radian6 platform
and salesforce.com. With this release, we’ve added a Sandbox feature that customers have requested. This
allows you to test that data is transmitting correctly based on the rules you’ve set up, before going live. Simply
download the latest version to try out the Sandbox.
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Analytics (Buddy Media)

Stream Activity Page Redesign

Customers depend on the Stream Activity page to understand how their Facebook posts and Tweets are
performing. We’ve redesigned the page recently based on customer input to better provide for your reporting
needs. We simplified the reports and also uncovered more details in the data.

Facebook: Stream Activity Export ¥ B Provious Month (08/01/42 - 06/30/13) ¥
Posts O 292% Post Interactions © 527% Post Interaction Rate S 0%
8 69 4.7%

Last Period: 12 Last Period: 11 Last Period: 0%
@ suns 4 (BB.OU%) ® Commont 4 8 i
@ Prot 3 (17.02%) oy Lik

Now, in the Facebook Stream Activity, the summary and ‘all posts’ tab have been consolidated into one handy
reporting page. Here’s a break down of the items you’ll see and how they’ve changed:

e Posts — you’ll see the number of posts published for the timeframe you chose as usual, and now you'll
also see the breakdown of post types with percentages.

e Post interactions — previously this number was a cumulative total of all post interactions for the
timeframe, regardless of the timing of the original post. Customers told us that this wasn’t an effective
way to track the performance of their posts. Now, the interactions shown will only be those that relate
to the posts published in the report timeframe. You'll also now see the list of interaction by type — clicks,
shares, comments and likes — as well as percentages for each.

e Post Interaction Rate — the post interaction rate is achieved by dividing the interactions by the reach.
You'll also see the breakdown of post interactions as well as reach. Reach has been updated to
identically match Facebook’s insights so you’ll get consistent data between sources.

View on Facebook

the iotal number of likes, comments, link
ded by total reach for
uring this pariod 01/13 - 06/30/13) ¥

© 521% Post Interaction Rate e 0%

O 527% Post Interaction Rate

0/ Past Interactions
0

Last Peried: 0%

The number of unique people who have
seen your posts that were published during
this ime period

The Reach metrio describad here Is pulled
directy from he

t Interactions 69

The list of published posts has also been updated:
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e The Posts by Type as well as the My Posts chart have been replaced by a single chart showing the posts
published in the chosen timeframe. Each post provides a permalink to the original post. As well, you'll
see the Facebook insights data for each

e \We've updated the name of the “Average Incoming Stream Activity by Hour” chart to “Average Comment
Activity by Hour” to better reflect the data being shown

The average number of comments that your 3
posts received each hour during the
selected fime period. Likes, shares, and

clicks are not Inciuded In the graph due to Show: 10 2 1to100of 47 >

datefime guerying limitation from the
Facebook Insights API

Average Comment Activity by Hour

Your Posts @ Weekends @ Weekdays

/ .::5:::71\/ \

Bam  Sam  f0am {lam 12pm fpm  Zm 3pm dpm  Spm  €m  Tom  Bpm  Spm  10pm tipm

12am fam

2am Jam dam Sam Bam Tam

The Twitter Stream Activity reports are similar to Facebook for consistency in reporting, but we tailored the
metrics to Twitter-specific data where applicable.

e Tweets — the number of Tweets published for the timeframe you chose. Because Tweets are the only
post type, the percentage will always be 100%.

e Tweet Interactions — We’ve added Tweet interactions and provide them broken down into clicks, replies
and Retweets.

e Tweet Interaction Rate - The interactions rate is achieved by: the total number of reTweets + replies
divided by total followers. The interaction rate is broken out by Tweet interactions and followers.

Notes: Retweets captured for Twitter Stream Activity includes manual Retweets, where someone has used
“RT.” Also, we’ve removed the mentions statistic (@mentions) because we want Stream Activity to focus on
engagement results from publishing efforts. We will make @mentions available in the “Followers” report tab
shortly.

The list of published Tweets provides permalinks to the original Tweet. Also, get metrics for Retweets, replies,
and clicks for each post.
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LinkedIn Stream Activity Report

We’ve also added a new LinkedIn Stream Activity report so that you can see how your network updates are
performing for your company pages.

Choose your timeframe and then see reports on:

e Company Updates — the report compares the current timeframe to the previous and breaks out Status
Updates and Job Updates.

* [nteractions — see the number of interactions compared to those in the previous segment of time. The
interaction number is also broken down into likes and comments.

See the full list of updates for the time period. Click through the original update. See the likes and comments for each.

|2 Reports

C-Rank

Linkedin: Stream Activity Export ¥ £ Jan 1, 2013 - Jul 15, 2013 v

Fan Growih

Link Clicks Company Updates Interactions

o 17

ConversationBuddy Last Period: 0

ProfileBuddy g

) Con

RoachBuddy

24 Ne - Company Updates

»  Facebook Post Date Media Typs !
% D 's Test Compa: 3
p m"‘gay szis T ™ Status Update

tost massage

.| Doug's Test Company
“| [@Jun3, 2013

post created by suresh for doug
* YouTube

x| Doug's Test Company -
g mwh?aym. 2013 ) Status Update

3 Toole
check itout

LinkedIn Analytics

We've also developed a new LinkedIn Analytics report that captures the follower information customers have
requested.

The metrics in this report will provide you with numbers on your new company followers, total followers and the
% change in company followers over time.

Also:
e Compare and contrast new followers, total followers, and change in followers over time

e Export your data for any time period
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e |f you have multiple LinkedIn company profiles you can choose to view aggregated data across your
profiles and compare and contrast their growth

|~ Reports All Linkedin Profiles &

C-Rank
Linkedin: Followers Export ¥ B% Jan 1, 2013 - Jul 15, 2013 v
Fan Growth

Link Cicke New Followers @ 100% Total Followers § 100%

i 41 41

ConversatonBuddy
i Previous Period: 0 Previous Period: 0

ProfleBuddy

ReachBuddy New Followers v vs. Select a Metric Day Week Month

24 Networks ® AllProfiles @ Doug's Test Compars Profies =

' Facebook
* LUnkedin

Followers

b Twitter

* YouTube

Jwnary 3613

¥ Tools

Campaigns
Campaigns

All Profiles

Businass Raporing
Profile ' New Followers Total Followers
Feedback
[ Dowg's Tast Campany

[ Maniis Webdev, LLE

[ saMoesTaven
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ReachBuddy and ProfileBuddy

We’ve added features to ProfileBuddy and ReachBuddy that will help you
expand your reach globally, improving usability and increasing security.

International Support for ReachBuddy Canvases

Now you can use ReachBuddy canvases on international sites, just like you
can with your Facebook and YouTube canvases. Choose from a dropdown
list of 32 supported languages in the Canvas Settings page and the system
copy will be displayed in that language.

So, for example, if you created an email capture form, you can now embed
it on all of your international websites. You'll provide translations for the
customizable copy like the call to action, and the international support
feature will ensure that all supporting interactions for the canvas are
presented in the same language.

Rich Text Editing for Sapplet Text Fields

We’re making it easy for you to add rich text with new text editing
capabilities for the large text fields in our sapplets. Large text fields include
items like description fields.

At the bottom of each large text field, you'll see a link allowing you to
toggle between plain and rich text. Choose rich text and have access to
text editing functions so you can easily add items like hyperlinks, bullet or
number lists as well as text formatting. Choose the plain text mode when
you want to use HTML tags.

HTML *
Paragraph 711 6(24pl.)

this is some h text

A e e ]

‘Path:p»span » Strong » span » em
Flain fext

|

Supported
Languages
Arabic

Bosnian

Bulgarian

Chinese (Simplified)
Chinese (Traditional)
Croatian

Czech

Danish

Dutch

Finnish

French (Worldwide)
German

Greek

Hebrew

Hindi

Hungarian
Indonesian

[talian

Japanese

Korean

Malay

Polish

Portuguese (Brazil)
Romanian

Russian

Slovak

Slovenian

Spanish (Worldwide)
Swedish

Thai

Turkish

Vietnamese
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Whitelist ReachBuddy Canvases

Whitelisted URLs »
Ent

Now you can protect your canvases and make sure they
are only used on your own websites. "eorce.com. “ckiymed.com

With this new security feature, you can define the list of
domains that your canvas can be displayed on. If another
brand attempted to embed your canvas on their own site,
no content would show.

ConversationBuddy

Retirement of the Questions Feature

Facebook recently removed the Questions feature from their service. The feature allowed users to get
recommendations, conduct polls and learn from other users. Because Questions has been retired, we have also
removed support for it from ConversationBuddy in a recent maintenance release.

If you used the Questions feature, your data will continue to be available to you. As a Facebook strategic
partner, we’ll continue to support new features and update our applications to adapt to any future changes.

Social.com

Facebook Conversion Tracking and Optimization

We've integrated with Facebook’s own conversion pixels which combine effectively with OCPM bidding, so you
can set an approximate CPA (cost per acquisition) target. The bid optimization is then handled by Facebook
(they serve the impressions) ensuring that you find the right targets for maximum return on investment.

n Facebook Offsite Conversion Tracking

Offsite pixels are used to signal events that happened while the user was browsing your website like viewing a product, registering or
even adding a product to their cart. This pixel is best used in conjunction with oCPM to drive a particular event.
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Partner Categories (U.S. only)

We’re now bringing the power of third-party data into the ad buying process to ensure you're finding the
right audience. Through partnering with data providers Datalogix, Epsilon, and Axciom, you can target users
based on their offline purchase behavior. There are 500 categories to choose from that cover a huge range of
audiences for whatever your campaign requires.

P Children's Food & Product Buyers ‘ Lease Aminity e ‘

» Condiments & Dressings Buyers | Al Near Market © ‘

e
> Frozen Food Buyers [ OR  |AND l
—
Gift & Party Supplies Buyers or
(Datalogix)
P Grocery Spending Behavior ‘ Bakery Buyers (=] ‘
P Health Food Buyers \ Gift & Party Supplies Buyers @ ‘
!

iiomate: nale: o T

> Meat & Seafood Buyers )
| m AND ]
e
» OTC Medication Buyers
P Personal Care Buyers Drag here to add new segment

P Pet Care Buyers

WiFi Targeting

If you're selling apps or targeting gamers, now you can target them while they’re on WiFi and ready to purchase.

Wireless

&, Please selectan option to target your campaign.
-
A 4

() Don'tcare (=) Wifi users only () Both separately
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Lookalike Audiences

Use your custom audiences as a seed to find similar users to increase your target reach or extend your message
to likely customers.

My Social.com » Custom Audiences » Create Lookalike

You have selected to create a lookalike audience, which allows you to target more people who look like the existing customers in
H your selecled cusiom audience. Once saved, your audience will be sent io Facebook 1o be buill
Once created, your audience status will show as "Ready”. In the meantime, you can target your ads to this audience, but until it has
reached the “Ready" status your ad will not target this audience.

Name
Lookalike of Registered Leads

Country
Please select the country from whence the lookalie audience will be drawn. Your seed audience must include at least a 100 peapks from the country you

select.

United States :

Audience Optimization Type
Ploase select whether your audience is optimezed for "Similarity” of "Greater Reach™. Simiarity wil inchude the top 1% of people in the selected country who
are most similar to the seed custom audience. Reach wil find the top 5% of people in the selected country that are similar to the seed custom audience. but

with & less precise mafch.

| Greater Reach ¢

Save Audience

We hope you’ll find these new feature enhancements useful. As always, we want to know what you think—
please contact your Account Executive with any feedback. We thank you and look forward to your continued
collaboration.

Have questions? Contact us:
@ www.salesforcemarketingcloud.com @ marketingcloud@salesforce.com
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