
Worksheet: Getting Started with Salesforce Campaigns
Rally the team and take some notes before you get started with Salesforce campaigns. Think about your business goals, success metrics, and users. 
Consider the details in your marketing plan, and then customize the Campaign object to support reporting, analysis, and optimization. 

Who works on your campaigns? Include anyone who needs access to campaigns in Salesforce, including leadership, consultants, or other partners. 
Use the columns to identify access needs and field-level security for each user type. Create permission sets or profiles to allow access for each group. 

Gather Your Team

PERSONA

Example: Marketing Leadership 
(see all data; no create/edit)

ACCESS TYPE

View All on Campaigns, Read on Campaigns

FIELD LIMITATIONS

None
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GOAL RELATED METRICS

Example: Increase attendance for marketing events RSVPs, attendance, satisfaction survey results

List your business goals and success metrics. To support derived values or data from third parties, note any custom fields and tools to include in your implementation.

How do you segment audiences? What data is helpful when filtering reports or optimizing future campaigns? Create dependent picklists for standard Prospect, Lead, or 
Contact fields. Or, create custom fields to store third-party information and other data that's unique to your business. 

Define Success

Target Your Audience
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FIELD NAME PICKLIST VALUES*

Example: Location AMER (US, Canada); LATAM (Mexico, Belize, Costa Rica)

*Values in parentheses are dependent picklist values



CAMPAIGN TYPE PICKLIST VALUES MEMBER STATUSES

Examples: Events Webinar, Conference, Course Invited, Responded*, Attended*

* Indicates a "Response" status 

List the common campaign types on your marketing plan and how prospects interact with each one. Asterisk the statuses that indicate a response. 
In Salesforce, customize dependent picklists for the Campaign Type field and add statuses to the Campaign Member Statuses related list. 

Note your top-level campaigns and any smaller campaigns that they include. To aggregate metrics for the smaller campaigns in Salesforce, add the next-level campaign 
in a campaign's Parent Campaign field. 

Organize Campaign Types

Plan for Hierarchies
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PARENT CAMPAIGN CHILD CAMPAIGNS

Example: Trade Show Lead Gen Preview Webinar, 2021 North Invite, 2021 North Nurture
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