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BUSINESS UNIT AWARE INTEGRATION: MARKETING CLOUD
AND DATA CLOUD

Create personalized audience segments to power your marketing in Data Cloud. Then activate and use those segments in Marketing
Cloud Journey Builder.

@ Note: Beginning February 14,2023, Customer Data Platform is changing its name. During this transition, you may see references
to Customer Data Cloud, Data Cloud, Customer Data Platform, Customer 360 Audiences, and Salesforce CDP. We wish we could
magically update the name everywhere, but you can expect to see the previous name in a few places as we evolve.

Who This Guide Is For

This guide is for marketers who build and activate segments in Data Cloud.

Document Goals

The goal of this guide is to explain the steps to create business unit (BU) aware activations to be used in a targeted Marketing Cloud
business unit.

@ Note: PDF guides are updated regularly, so check the date of any downloaded and saved guides before beginning your
implementation.

Prerequisites for Implementing Business Unit Aware Activations
Before implementing business unit aware activations, review the prerequisites.

Associated Implementation Terms
Here are some common terms found in this guide.

Business Unit Aware Integration Use Case
Here's an example of how you can create activations for multiple Marketing Cloud business units.

Implementation Steps
To configure business unit aware activations, there are several required implementation steps in Data Cloud and in Marketing Cloud.

Configure Marketing Cloud
Now it's time to get started on those implementation steps.

Set Up Data in Data Cloud
Now let's set up data in Data Cloud.

Segment and Activate Audiences in Data Cloud
These steps are completed in Data Cloud.

Use Segments in Marketing Cloud
After you complete the setup in Data Cloud, navigate to Marketing Cloud to complete the final steps.

Additional Considerations
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Cloud Activations

Prerequisites for Implementing Business Unit Aware Activations

Before implementing business unit aware activations, review the prerequisites.

Data Cloud Prerequisites

e Customer Data Cloud Admin permission set in Data Cloud

Marketing Cloud Prerequisites

e Automation Studio enabled

e Journey Builder enabled

e Marketing Cloud admin role assigned to a user in the Marketing Cloud Enterprise parent account
e Access to business units to obtain data

e Access to business units to publish segments

Associated Implementation Terms

Here are some common terms found in this guide.

Activation

Activation is the process that creates and publishes a segment to activation targets.

Activation target

An activation target stores authentication and authorization information for a given activation platform.
Business unit

Business units in Marketing Cloud control access to information within an Enterprise account. A Marketing Cloud account has a unique
identifier, called an EID and each child business unit has a unique identifier, called an MID.

Business Unit Aware Integration Use Case

Here's an example of how you can create activations for multiple Marketing Cloud business units.
Data Cloud allows for activation to a specific, targeted business unit.

Cumulus Bank's Marketing Cloud enterprise account has four children business units with different business goals. By creating a business
unit aware integration with Marketing Cloud, Cumulus can activate an audience to a specific business unit rather than the entire parent
account.

Cumulus Global Account (Parent EID: 123456)
e Cumulus Bank - North America (MID: 23456)

e Cumulus Bank - Europe (MID: 34567)
e Cumulus Bank - Internal Comms (MID: 45678)
e Cumulus Financial Services (MID: 56789)

Cumulus creates a segment for Europe in Data Cloud and then activates that segment only to the Europe MID, 34567. In this, European
contacts aren't added to any other business unit.
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Cloud

Implementation Steps

Implementation Steps

To configure business unit aware activations, there are several required implementation steps in Data Cloud and in Marketing Cloud.

Let’s review the steps along with the roles responsible to complete them.

Configure Marketing Cloud

An admin completes these steps in Marketing Cloud.

e Enable contact-to-business unit mapping

® Map contacts to business units

Set Up Data in Data Cloud

An admin ingests the data in Data Cloud.

Segment and Activate Audiences in Data Cloud

A marketer completes these steps in Data Cloud.

e Segment audiences using identity resolution rule sets
e (reate an activation target for Marketing Cloud

e Activate the segments

Use Segments in Marketing Cloud

A marketer completes these steps in Marketing Cloud.
e Find segments in Marketing Cloud

e Modify data extensions in Journey Builder

Configure Marketing Cloud

Now it's time to get started on those implementation steps.
These steps are completed in Marketing Cloud by an admin.

e Enable contact to business unit mapping

e Map contacts to business units

Enable Contacts to Business Unit Mapping
Map your contacts to your business units in messaging and journeys.

Mapping Contacts to Business Unit

Map existing Contacts to selected Business Units to maintain Brand and GEO boundaries while activating segments in Customer

Data Platform.
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Enable Contacts to Business Unit Mapping

Map your contacts to your business units in messaging and journeys.

@ Nofte: Contacts to Business Unit mapping requires an Enterprise 2.0 account. When this feature is enabled in messaging and
journeys, it's enabled at the enterprise level for all business units.

1. Log in to your Marketing Cloud account as an admin user.

In the app switcher, hover over your name and click Setup.

Under Settings, click Company Settings.

Select Account Settings.

Click Edit.

AN U S o

Under Marketing Cloud Settings, select Enable Contacts to Business Unit mapping.

@ Nofte: This setting enables the background service and tables that support Contact to Business Unit mapping. After you select
this setting, it can't be disabled.

7. C(lick Save.

Mapping Contacts to Business Unit

Map existing Contacts to selected Business Units to maintain Brand and GEO boundaries while activating segments in Customer Data
Platform.

Prerequisites

e Enterprise 2.0 account

e Enable Contacts to Business Unit at the Enterprise level

e Only Marketing Cloud users with Administration > Account > Update Account and Security Settings permission assigned are able
to enable Contacts to Business Unit mapping for all Business Units

Setup User Permissions

When Contacts to Business Unit mapping is enabled, a new activity in Automation Studio allows you to create automations to define
the Contacts to Business Unit mappings. Before changing your mappings, ensure that the Business Unit mapping permission is assigned
to the user. Only users that have the right "Contacts > Contact to Business Unit Mapping" permission are able to change your mappings.
This permission gives you three operations: View, Add, and Remove mappings.

e View: You can view the list of Business Units the Contact has been mapped to in Contact Details.
e Add: You can add a Business Unit Mapping from a Contact.

e Remove: You can remove a Business Unit Mapping from a Contact.
@ Note: Without permission to see a Contact you can't add or remove a mapping to or from the Contact.

Configure Business Unit Mappings

Enter the mapping using Contacts to Business Unit mapping in Automation Studio. To maintain Brand and GEO boundaries while
activating segments, map all existing contacts.

Note: Continue updating the mappings for new contacts after the initial mapping to keep the information updated in Customer
Data Platform.

To configure the activity you need:
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e Thelist of contacts to map, located in your data extension. Map Contacts using the Contact Key. Only your Contact Key and Business
Unit columns are used by the activity.

e The target Business Unit to map the contacts. You can't configure the Business Unit in the activity. The Business Unit you're signed
into is the Business Unit used.

Nofte: Contacts can be mapped to more than one Business Unit but the activity can only map a list of Contacts to a single Business
Unit. If you must map a list of Contacts with multiple Business Units, you must sign in to each Business Unit, create a mapping
definition, and run the activity for each Business Unit to map.

You can choose to add and remove the activity. Select add to map Contacts to the target Business Unit. In the source data extension,
the activity skips Contact Keys that don't match with Contacts in Messaging and Journeys.

Select remove to remove the mapping for a list of Contacts from a Business Unit. When a Contact is mapped to more than one Business
Unit, the Contact is removed from the target Business Unit. When you create the activity, choose to schedule the run as a one-time run
or recurrent depending on how often you ingest new Contacts.

@ Nofte: The Contact Key identifies the Contact in the source file. You can only select fields in the source file that are Contact Keys.

Set Up Data in Data Cloud

Now let's set up data in Data Cloud.
This step is completed in Data Cloud by an admin.

® Ingest data

Set Up Marketing Cloud Connection in Data Cloud

After you create your Data Cloud instance, you can control the scope of data ingestion and activation from Marketing Cloud and
other sources. Before integrating Marketing Cloud with Data Cloud, make sure that your Marketing Cloud user’s default business
unit (BU) is set to the Enterprise ID (EID). You also can set up your data sources to tell Data Cloud where to pull data, also known as
ingest, from for data mapping and segments. Data Cloud only supports Marketing Cloud Enterprise 2.0 account connections.

Set Up Marketing Cloud Connection in Data Cloud

After you create your Data Cloud instance, you can control the scope of data ingestion and activation from Marketing Cloud and other
sources. Before integrating Marketing Cloud with Data Cloud, make sure that your Marketing Cloud user’s default business unit (BU) is
set to the Enterprise ID (EID). You also can set up your data sources to tell Data Cloud where to pull data, also known as ingest, from for
data mapping and segments. Data Cloud only supports Marketing Cloud Enterprise 2.0 account connections.

@ Nofte: Ifyou set up a Marketing Cloud connection before the Spring ‘22 release, skip to step 13 to enable the BU aware integration
between Data Cloud and Marketing Cloud.

-

From Setup, click Customer Data Cloud Setup.

2. Under Configuration, click Marketing Cloud.

3. To provide your Marketing Cloud credentials for authentication, click Manage.

4. Enter the Marketing Cloud username and password.

@ Important: We highly recommend using a dedicated Marketing Cloud API user account for integration with Customer Data

Platform to prevent disruptions to your service. If your password expires, activations fail to publish new or updated segments
to Marketing Cloud until the password is updated. A Marketing Cloud API user's password doesn't expire.
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5. To enable the channels so that Data Cloud can pull in data, click Manage for Setup bundles to ingest into Data Cloud.
If you don't want to ingest data from Marketing Cloud, click Skip. The available channels in the connected Marketing Cloud instance
are highlighted.

6. To enable the highlighted channels so that Data Cloud can pull in data using the Data Cloud Starter Bundles, click Start.

7. You see three data bundle sources: Email, MobileConnect, and MobilePush. Data bundles allow you to quickly and easily create
multiple data streams to ingest system-owned data from Marketing Cloud. You can manually add more data extensions afterward.

Data Cloud creates a set of automation’s and automation activities in Marketing Cloud Automation Studio to support data ingest.
These automation’s transfer data between the two products. Don't alter or edit these activities.

8. To select which business units to ingest data from, click Manage.
9. From Setup, use the arrows (1) to select the business unit name to add, remove, or move.

The top-level business unit is preselected and can't be deselected because all subscriber data for the email channel is at that level.

Marketing Cloud Setup Assistant

Select Business Units for Data Ingestion

NTO Camping (1487860) &

10. Click Save.

To enable business unit mapping, this step is required.

11. To select which business units to activate segments to, click Manage.

12. Use the arrows to add or remove business units in Selected business units.
You can select any number or combination of business units independent of the BUs selected for ingest.

13. To automatically map Marketing Cloud subscriber data to the Affiliation Data Model Object (DMO), enable Allow Profile Business
Unit Mapping Data.

Enabling Allow Profile Business Unit Mapping Data is permanent and can't be undone. The new SFMC Subscriber BU Mapping
Data Stream is created and mapped to the Affiliation DMO. Data can take up to 24 hours to appear in the Affiliation DMO. Until data
is ingested into the Affiliation DMO, activations are sent to Marketing Cloud as shared data extensions. After successful ingestion,
activations are sent as data extensions automatically. Since the SFMC Subscriber BU Mapping Data Stream gets a full refresh one
time a day, view the refresh history for the latest status details.

14. Map other data to the Affiliation DMO.

e (reate a relationship between the Party field of the Affiliation DMO and the Individual Id field of the Individual DMO with the
cardinality of ManyToOne.
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e (reate a data stream and map data to the Affiliation DMO.

Table 1: Affiliation DMO Fields

Field Label Field API Label Description Mapping Requirements
Affiliation ID ssot__Id_ ¢ Unique value for each Required

individual.
Party ssot__Partyld__c Information about the Required

individual.

Default mapping is to the
Marketing Cloud Subscriber
Key field.

Affiliated To ssot__ AffiliatedTo__¢ Required

Information about the
business unit. For example,
brand or region.

Default mapping is to the
Marketing Cloud MID.

O Tip: This field ensures
activations are sent to
the right business unit
in Marketing Cloud.

Affiliation Type ssot__AffiliationType__c Type or category of the Optional
affiliation. For example,
product category or other
granular details.

Segment and Activate Audiences in Data Cloud

These steps are completed in Data Cloud.

Segment audiences using identity resolution rulesets
Create an activation target for Marketing Cloud

Activate your segment in Marketing Cloud

Multiple Marketing Cloud Business Units in Segments

Filter segments by business unit (BU) to determine the true size of segments for campaign planning. If segments aren't filtered by
business unit, the difference between a Data Cloud segment population and Marketing Cloud Data extension count can be significant.
Create a Marketing Cloud Activation Target

Create an activation target in Marketing Cloud Data Cloud to publish segments to Marketing Cloud business units.

Create a Marketing Cloud Activation for a Segment
After you create a segment in Data Cloud, you can publish a segment to an activation target.
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Multiple Marketing Cloud Business Units in Segments

Filter segments by business unit (BU) to determine the true size of segments for campaign planning. If segments aren't filtered by
business unit, the difference between a Data Cloud segment population and Marketing Cloud Data extension count can be significant.

e In Customer Data Cloud Setup, make sure that Allow Profile Business Unit Mapping Data is enabled.
1. For new and existing segments, add another rule.

2. Select the Affiliation entity from the attribute library under Related Attributes.

3. Drag the Affiliated To attribute to the segmentation canvas.

4. Usean s Equal To operator and enter a Business Unit Value (MID) for the segment.

Create a Marketing Cloud Activation Target

Create an activation target in Marketing Cloud Data Cloud to publish segments to Marketing Cloud business units.
1. Click Activation Targets.

Click New.

Select Marketing Cloud.

Click Next.

ok w N

Enter an easy to recognize and unique name.

@ Important: Marketing Cloud activation target names can't be more than 128 characters, start with an underscore, be all
numbers, or include these characters: @ %A =<' *+#$/\!1 7 () {}[1, \\
6. Click Next.

7. To add or remove business units (BU) to receive the published segments, click the arrows between the two columns.
When an activation target has multiple BUs, the activation filters the contacts by the BUs. The segment activates as a Shared Data
Extension (SDE) and not as a Data Extension (DE) to Marketing Cloud. If an activation target has multiple business units configured,
modify the activation target configuration to include one business unit only.

8. Save your changes.

Your Marketing Cloud activation target is created.

Create a Marketing Cloud Activation for a Segment

After you create a segment in Data Cloud, you can publish a segment to an activation target.

e In Customer Data Cloud Setup, make sure that Allow Profile Business Unit Mapping Data is enabled.

e Segments are filtered by the business unit (BU).

-

In Data Cloud, click Segments and select a segment.

From Activations, click New.

Select an activation target.

Select a data model object (DMO) from Activation Membership.

Click Continue.

A S o

Click +Select next to the contact points for your activation.
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a. When contact points are mapped, select an existing path or click Edit to add, reorder, or delete sources and change source types
and priority for each contact point. Source Type Marketing Cloud is selected by default.

b. Modify activations so that the source priority order is Marketing Cloud.
¢. Remove Any Source and Any Type if you want no new contacts introduced to Marketing Cloud from other sources.
To allow the activation to introduce contacts from other BUs for the activation target, keep the Any Source and Any Type in your
source priority.
7. Click Next.
8. To activate more attributes, click Add Attributes.

a. Drag up to 100 attributes to the canvas, then save your changes.

You can add two more attribute types to your activation.

e Attributes of the Activation Membership DMO.
e Attributes from DMOs mapped with a direct relationship to the Activation Membership DMO.

b. Clickto add a unique preferred attribute name for any attributes.

@ Nofe: Datetime values in a segment that is activated to Marketing Cloud always convert from your Data Cloud org's time
zone to Marketing Cloud server time, which is CST (UTC-6).

9. C(lick Next.

10. Enter a name and description for your activation.

@ Important: You can'tinclude the following characters in the name field: + 1@ #$% A * () ={} [1\.<>/":?|,_&

11. Click Save.

Your segment publishes on the next publish scheduled for the selected activation target. When the segment publishes for the first time,
a data extension is created in Marketing Cloud and the segment records are added to that data extension. Every time the segment

publishes and activates to Marketing Cloud, the data extension updates with the records currently in the segment. As a result, the data
extension contains the records in the segment from the latest successful activation and removes the records from the previous activation.

@ Note: The segment publish for an activation can fail when the population activated to the Marketing Cloud is 0 or the segment
populationis 0. The error returned is INTERNAL_RUNTIME_ERROR. To publish an Activation Target to Marketing Cloud, the population
must be 1 or greater.

Use Segments in Marketing Cloud

After you complete the setup in Data Cloud, navigate to Marketing Cloud to complete the final steps.
These steps are completed in Marketing Cloud.
e Find segments in Marketing Cloud

e Modify data extensions in Journey Builder

Find Segments in Marketing Cloud

After you create and activate segments to Marketing Cloud, view them in Contact Builder. A Data Cloud Segments subfolder is
created when you publish your first activation.

Configure the Data Extension Entry Source with Data Cloud
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Find Segments in Marketing Cloud

After you create and activate segments to Marketing Cloud, view them in Contact Builder. A Data Cloud Segments subfolder is created
when you publish your first activation.

You can access the Marketing Cloud folders only in the Business Unit (BU) that your Marketing Cloud user is associated with. In Marketing
Cloud, you can see the Data Cloud segments for that BU in Contact Builder.

1. In Marketing Cloud, click Contact Builder.
2. C(lick Data Extensions.

a. C(lick Shared Items.

b. Click Shared Data Extensions.

¢. Click Customer 360 Segments.
Segments are created as a shared data extension with this naming format: {segmentName_activationName_segmentlD_activationID}.
In Shared Data Extensions, if the segment is activated to more than one BU, the activated segments are created as a shared data extension
in the Data Cloud subfolder. For the activation target, the shared data extension folder is based on the selected BUs. Child business units

(MID) provide permission to the parent business unit (EID) by default. Any shared data extensions created on the MID can be accessed
by the EID.

If the number of individuals in your Marketing Cloud segment is lower than the segment population in Data Cloud, try troubleshooting
with tips from this knowledge article: Data Cloud segment counts do not match activation counts for a Marketing Cloud activation target.

Configure the Data Extension Entry Source with Data Cloud

For new Journeys, use Data Extensions in the new activation folders:

e Select Data Extension as the entry source for the Journey.

e (Configure the data extension source by selecting the data extension from the ones available in each Activation folder.

@ Nofe: Journeys created before BU awareness was enabled in Data Cloud must be updated to use the new activations.

To update your Journeys and Activation folders, follow these steps:

=Y

. Create an activation in Data Cloud configured to an Activation target with only one BU.
Select the journey that you want to update and create a new Journey.

Edit the new version to point to the new Data Extension.

> W N

Remove the existing data entry to remove the existing Data Extension, add a Data Extension entry source and point to the new DE
created by the new activation.

The updated version of the Journey is ready to be activated.

@ Note: Ajourney can have multiple versions running at the same time if the user is continuously updating it. Delete the previous
Activation folders to avoid using stale shared data extensions.

Additional Considerations

Migrate from the Pilot Implementation
For customers who participated in the Create Business-Unit Aware Activations for Marketing Cloud Closed Pilot in Winter 22,
complete the following steps to migrate to the new experience.

10
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Migrate from the Pilot Implementation

For customers who participated in the Create Business-Unit Aware Activations for Marketing Cloud Closed Pilot in Winter ‘22,
complete the following steps to migrate to the new experience.

1. In Data Cloud:
a. Navigate to the existing IndividualMCBUMapping Data Model Object (DMO) in Data Streams.
b. Map the Marketing Cloud Contact Key or Subscriber Key field to the Party field of the Affiliation DMO.
Map the Marketing Cloud Business Unit Id field to the Affiliated To field of the Affiliation DMO.

d. Create a relationship between the Party field of the Affiliation DMO and the Individual Id field of the Individual DMO with the
cardinality of ManyToOne.

2. In Marketing Cloud:

a. Modify journeys to use Data Extensions.

n
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