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TV NN ENEBZ S0, 0T AT Y FRERINEE A

REHERT S NIV Bz # 37T
PipelineValue VN1 F'F A > HEFTTHORGERICBIES 2 HETTHORGIRDOBHMID  ABM Opportunity (ABM i)
) BHUAD AT ol T—2%tw bk
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BB R—47 7 1 ¥ SHRDBRE BBIER—RDI—7 74 YTy Y2 k—F

HEHERTR S NIV B #HAR ST

Open Opportunities GEEFTHIO  JEEI U 72105 |G BT B8R0EADY S0 K D ZUWiETT  ABM Opportunity (ABM R§%)

R FENTOSHEITHORE  HoORGROE T—X2tw b
RODEYL

Contacts (MY Jesift#4) R U720 DRic Bty Mg et L a— R ABM Contact (ABM HXG /8
FE5N TV IEEIT 2 &) 7—2%v b
HBOR

Avg. Engagement Score (¥ S XTOH IEEITH D (Pardot A 7D/ ABM Contact (ABM B 156

IUVF—=Y AV PRAT) F¥Pardot 27 s e B2 &) 7—2%v b

Sales Events (B SEA N b)) BHRUZZIGEDOESES  HET 77+ €7 1« OB ABMEvent (ABM A 1)
FhoE T—2%w b

Zofn 757

Pipeline Value by Account (5 [7ERI D31 75 1 > 4%)
SQL 7 = — XD SN TV 3 BHMlO Gt 2 R 8757

Engagement Score by Account (X5 [JEIDO T 7 —T A b Aa7)
WEPETED I —Y AV bR A7 BERT SHiB LTRSS 7

Sales Events by Account (U5 [ /ERIDEEA NV )
NIRRT D RA LTRSS T

Opportunities: Revenue Win Percentage (i¥i%: IO 7Y EE%)
AT & AV DEG 2 &R d B R—F Y 75T, Salesforce DRfakl a2— FZMH L E 9,

Opportunities: Stage Value by Account (F&i%: H 15D 7 = — X1iff)
INATFA4 2T 2= XTI N—TEENTHUG VEDSHMDGil 2 2R3 B RiB LIFRWHE Y 5 7, Salesforce
DL A—FZMHLET,

Opportunities: Table (F§i%: 7—7)1)
R U700 DRSBTS Tw B 7 — 2 MG 1Esh. kb, g, 8. B ISE, 27 P
HDOF—T)N, 77y aryiza—2z< I, DL ik £3ma8E4279y 7 L%9,

Sales Activities: Time Spent on Events (3 3&168): £\ > MTES U7z IRF)
WX DY, IR U T200 RIS BBEAHT S M TO SN 2 LI O &t 22053 280 7 5 7

Sales Activities: Number of Sales Activities (= 35 1GH): B35 A X2 b D)
BRI A B DY, JBIR UT=H0 BB SN TOAEENCEse LIzt E £Rd 3 F—F w557

T—2tEy )7L VR

Account-Based Marketing Contact (77 77 ¥ hANR—ZAD—7 T ¢ ¥ TG B8TH 7—% X v b

KRINIV 15H

Account Name (7719~ M 44) Accountld.Name
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BB—4T T4 VI DDEKE

KRNIV

Contact Pardot Score (X5 [ #5144 @D Pardot A7)

BEI/A—RADI =5 T4 VT Z v aR—F

I5H
WholD.pi__score__c

Account-Based Marketing Event (77 77 & hR—=ADI =T 4 VT ANV b)) F—Z 1w b

KRNIV
Account Name (77 17~/ +44)
Contact ID (X5 17EHATA4 D)
Contact Name (5 [Se s fE# %)

Contact Pardot Grade (I [/ BT D Pardot 7' L — F)

Contact Pardot Score (X5 [FEEAT-# D Pardot A7)

Contact Title (X5 [ e EAT#H D)
Duration (HH[HE)

Event Account D(AXRY M7 T2 M ID)

Owner ID (FiF# D)
Owner Name (W& 44)

15H

Accountld.Name
Whold.ID
Whold.Name
WholD.pi__grade__c
WholD.pi__score__c
Whold.Title
DurationInMinutes
Accountld.ld
Ownerld.Id

Ownerld.Name

Account-Based Marketing Opportunity (77 77 ¥ hAR—=ZAD—r 7 ¢ ¥ JRaak) 7— 2t » b

K®TRINIV

Account Industry (X5 | 5¢2ERE)
Account Name (77 717 > k- 44)
Account Owner ID (L I7eiTA 44 D)
Amount ({X%H)

Close Date (5¢ ¥ T H)

Opportunity Name (Fd#%44)

Owner Name (i %4)

L=
Accountld.Industry
Accountld.Name
Accountld.Ownerld.Id
Amount

CloseDate

Name

Accountld.Ownerld Name

Analytics £ T 7 L—3 3 ¥ L—H—\D B2B Marketing Analytics 77 27 & ZAHED 5} 5-

HERD Analytics £ > T 7 L—3 3 > A—H—I1d, B2BMarketing Analytics D73 H17— 2 DL 2 et L E 9,
TREHEYNCEET B2 K51, WHLNIVDOXF 2V T ¢ % AnalyticsCloud £ YT 7 L—3 3 Y A—H—F
a7y AHuSBmLxd,
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B2B X —4 7 1 ¥ I HHDRE BEIEN—RADI—F 74 Y T4y aR—F
IARTOTaT 7 AINND 1 DDHHDIEH LNV F 2 T ¢ D%

Analytics € > 749 L—< 3 > 1—H'—A® B2B Marketing Analytics 77 7 £ A 1&
INE=3

HIFED Analytics £ > T 7' L— 3 Y A—H—I1&, B2B Marketing Analytics NDIHT 7 — X DIEEEHE L 9, i
EMHEYNCEET 2 & 51, HHLANLVDEXF 2V T 1 & AnalyticsCloud A T 7 L—Y g vya—¥—7na7y
AINTEMLUE T,

[Pardot 7' L— K] & [Pardot A 7 IIEHEIAH T3 H D A, TNSOIEHZMHT %I2id. Pardot AppExchange
N —V% AV AM—=IVLET,

FHHOHHLANIVDXF 2V 74 ZBRREICRELE T,

F AV B/ JHH
1 ol
s e i 4 Y—KY—2RZ, Pardot ZL— K. Pardot A7

IARTO7A7Z7A4IbD 1 DDIEHDERLANIVEF 1) 71 DERE

L [BEDPBAT VLT b=V v —EHE. (VA ZTRE Ry 7 A%
DHHEGLA TV 27 FOLNIZANILET,

2. ATV FEEIRL, BHHEYL—v a1 B2y I LET, fERRTRE A > 2 —
7 1 — X:Salesforce Classic
- .
3. AW BHAZRNLET, R TA TR
A THHL ANV EF 2T ORE 27y 7 LET, 3D
5. HHOT7 7R ALNVERELET, EETEETIF 43y
6. ZHEAEHRHFELET, Professional Edition,

Enterprise Edition.
Performance Edition,
Unlimited Edition, & T
Developer Edition

I —H4ER

ERHLANIVEF2) T 7

EERETS

o I7O774IVEIER
vy FOEE)
BLU
7r)5—a>vn
HREZIAX]
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B2B R—4T T 1 TR DRE Multi-Touch Attribution % & 2 7R— F

Multi-Touch Attribution #v <& 2 R— F

Multi-Touch Attribution 2 & 2 R— RIZiE, MASA TH A7 NVDET =z —XT
REWENOREOR—T T 4 VTN ERENE T, EHHADF ¥ > R—
VEAMILED, PardotDR—T T 4 VT TRy FDIUF—T AV b & Sales
Coud DF—=EZNFLHTI1DODX Y Y 2 R—RICERENET,

Multi-Touch Attribution X & 2. R— R 2T 51213, BRFiEnTwsF vy oR—
VX RV AVINIZ U ABHRELET,

IF4a4¥3v

ERTgEEIT 3>
Pardot Plus Edition.
Advanced Edition.
Premium Edition, B4 7
23V CfERTRELRT
F « < 3 >: Pardot Pro
Edition 35 & T* Ultimate

AyaR—F)T77L 2R

Edifion,
feEHERT > NIV FHER #H ST
Revenue (Y4%) JRAL U Tz REaR DL 52 7 /0T U Tz % Multi-Touch
wooEt OISO GEF  Attribution (Al
J@th7—%2tw b
Sum of Revenue Share & HODF— R KA T HTH)L—F Multi-Touch
WEREDTRD ¥ PR LIRS k& Nty ¢ /pkar Attribution (SESHM
s 5 7) DRk Ligakoniisii wih 7 —2tw b
Dt
Total Value (B FHI) I XTOREGRDE T XTORGRDIL  Multi-Touch
fENZMOAEE RO aE Attribution (#A3LHE i
@t 7—%2tw b
Actual Cost (J8%)  EIRUT=Fr > MDA Multi-Touch
A=A Attribution (A3 il
LNTVBRRED gtk 7—%2t% v b
it
ROI ST DB, (TRTOF v > Multi-Touch
FBEDF ¥ o R— R— DU Attribution (SEEH
VaARXLo#EE  Hi-Ixto  Ehr—xEv b
FyoR—rDR
PHAD AR/
DR
Top Salesforce AR D Salesforce L Multi-Touch
Campaigns (B F 4 2 R—2TH Attribution (FA5(FEfik
Salesforce ¥ ~/ =T Eh iU gtk 7F—%2t% v b
=) oo
Revenue Share by Salesforce ¥ 3/ L Multi-Touch
Campaign Type (F¥  R—FiRIITY Attribution (%54 il
IN—=VRRIO L —F e E iz Jgth 7 —%tw b
I3 0 id) wDeEE
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BB—4T T4 VI DDEKE

T—2tEy )7L VR

Multi-Touch Attribution % v < 27 R— K

Z DHMEA[HEZR Multi-Touch Attribution (MEHEfMEME) 7— 2 bDF—%t» FIDIE pdMultiattrib T,

KR INIV

Account (7717 2/ )

Accountld (777 b ID)

Campaign (F¥ > N—2)

Campaign Actual Cost (F ¥ > N— 2 DJEE)

Campaign Budgeted Cost (F¥ O N—VDTPRIAA R
Campaign End Date (F¢¥ > X—# ¥ H)

Campaign ID (F¥ > X—2 D)

Campaign Influence ID (¥ Y RX—2 A VTV A D)

Campaign Influence Model (F ¥ ¥ N—2 AV T)VL Y A
T

Campaign Influence Model ID (F¥ > N—2 A 2 TV Y
AETIVID)

Campaign Start Date (¢ ¥ > X— >V BillfiH)
Contact (ML /e 5 1:4#4)

Contact First Name (5 Y B E# D)
Contact ID (Y5 [7E B4 D)

Contact Last Name (s [7e HAT# O
Lead Source (U — RV — &)

Opportunity (R47%)

Opportunity ID (R4 D)

Revenue (IN2:)

Revenue Share (N4 57 i)
ROI

Stage Name (7 = — X 44)

Total Value (&5 Hi)

15H
Opportunityld.Accountld.Name
Opportunityld.Accountld
Campaignld.Name
Campaignld.ActualCost
Campaignld.BudgetedCost
Campaignld.EndDate
CampaignID

ID

Modelld.MasterLabel

Modelld

Campaignld.StartDate
Contactld.Name
Contactld.FirstName
Contactld
Contactld.LastName
Contactld.LeadSource
Opportunityld.Name
Opportunityld
CimtaGenerated.TotalRevenue
RevenueShare
CimtaGenerated.Roi
Opportunityld.StageName

CimtaGenerated.TotalValue
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PRI T0SF vy o X—2Of30E
Pardot DX E] THHF SN TV S F v U RX—UEAIMET B, SHBEDLIA—REZA T SERT %D
ERELET,

EHEINTWSF v o N—2DFL

[Pardot DFRE] TEHi EN TV B F ¥ o R—U 2T BICE. SH%EDL
d— RRA Thokid 2h2P5ELET,

BREZAMLIZD, F¥ oN—VZ2HH LD I B0, Fv =D fEFRTEET A > 2 —
FICEDXSICHHL TV R EF LD THELCLEBTTHLET, LUFD 7 1 —A:Salesforce Classic
MEEZRRH LT T, BAOFERENSD. T3 TOFy<—  BRATEGLERGSHY

IF4a4¥3v

NHET BF v NV DEHET BT e B MERLE T, ;Qﬁéﬁmmmg
o HEFFLTHL Pardot F 4 v R—=UZRELE T, ZN 5 D% Salesforce F ¥ _
UR—=VIIHELETH FERTREG I T+ 3>

IARTD Pardot TF 1
</ 3~/ (Salesforce
Essentials Edition.

o HEFFL T3 < Salesforce F¥ o R—UZRELET, 2015 DA Pardot F v
IN—=VRAHELE T

° Pardot I COREIANEF: v o R—UHBHNE, FNEHEFELET, Professional Edition,
¢ FrrR—VERBIT SIHOLO— R TERRED Y TREKLE Enterprise Edifion.
3. Performance Edition.

, . . Unlimited Edition.
HelfiAse T L5, REEICHIIL T, BHEN TV A% v 2R~V OWMEN  Developer Edifion)

T O S
@ XE: 1 —4ERR
° PardotBBMA A VT F L— 3 vaA—HWi&k, EHEAF Y OR—V B Pardot £ 4 Y R—U %

SMEUTEET BT Pardot ¥ — 7 ¢ V72— a—)LidL%iH o Salesforce F ¥ > ~NX—|C
FHA B5d s

* Web¥ A MBI Salesforce )72 &, Pardot D7 7 4 )V b B X TRHF v ° Pordot EEEH—IV
IR=VIEHIRT B F ¥ o RX—=2, Salesforce TRNFIHER L TL 72
TV, AT STV Fy R=U R L TORVEARZ. b
WCHIBRL TR 2L,
o A—HP—RT LA X > T Salesforce F ¥ o N—U Dt I NS 2T
2, PardotF ¥ O N—UDHEHENE T, Pardot TIEENBEF ¥ > RX—
YRBZHIRT 51, HEROBYIHMNZFE L TIREW,

1. BHERF Y R—VR—V X ET,

* Pardot TIRE ZPHE, W1 Z27V Y 7 LET, HHWHEINTVEF Y o R—V]IETAZu0—)LLE
j‘o

Lightning 7 7’V 7r—3 2 VT, [PardotiXE1 X722 Vw7 L, [AXTEZ—1Z2I7Vy 7 LET, U %
7w 7 LT Salesforce A3 Z—ZHiti U, [F¥r o RX—VI 2T ZERLE T,

2. BEHEAT Y R—UBEXCI U AV MNEREEAIL 2B IRLET,
3. BEEEOTRE: Salesforce F 9 o N—Y L OA— R AL THRBEIRLE T,
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B2B X—7 7 1 VI DHDRE Prospect and Activity 7—4& v b

A4 EZz2PFLET,

CNETORATY T TR, £y "7 TOBMAT—IICEDOETHEIZHEM LU E Lz, EHEhTouizny
Fy o R—2E, WOLTTLERENEGTET, CNTY—FT T4V TF—LRBHRDF ¥ o R—VF G
Fr o R—VINRTIERTESEHICARDEL,

e LTz 5, SalesforcelcF ¥ O RX—U\DT7 7 AMZ N E LT, I T0a3Fy o=ty M7y
T A%z LET,

1. a7 Z—iE T, [Salesforce ZH L TIXRTDOF v U X—VZEM 2B L ET,

2. IR LTINS F v R—BZWMS TICE. [HTHF v O RX—=AMEkz il 21 i HA 2 AN
LET,

3. o TV A ENTOARVF Y Y R— % Pardot T—H—Dkii L TBMTX 2 X519 513, [k
ENTVEREVF Y UR—VERIRIZENLET,

COFERAIMCT S L. Salesforce DA THF ¥ o R—VEBEMTEET, ChUBEDOE I BETHLHLIHIC
DWTIE.  TPardot F % > RX— 2 & Salesforce F v U R—2V DOEERICHT 2 ZEHE ZSZRLUTIEI WL,

Prospect and Activity 7 —2t v k

EQavT I —IVAT 7 XIVANDTAANRYT MTHEL TV SHh 2R
9 BITl&. Prospectand Activity (FRANRTZ b7 7T 40T ) T—Rty b (&
WERIRE) 2B ML £ 9, COTF—2ty F2EHLTLY AZ{EKL. HEDT  (@@EasehTFc> 3>
oy MOEEERIEFITMENOTa AR FLa—FERELET, Pardot Plus Edition,
Prospect and Activity 77— 2w 2T 5I1cid. =T 1 T D @& T Adva.nced E.c.ii’rion\
DT —%%Xy bR U, Tableau CRM Analytics Studio D7 7V r —3 3 VE l?rem:um\Edmono ﬁ#j’f
METOF— sty MEBRLES, Y77« Y JORET, /1y ok L7 T{fﬂﬂgﬁf
IRy ¥ AIC Tpardot) EAJIUET, B2BMarketing Analytics DR — %2 E7<-3|i;iron ;5 ot‘U‘fjm‘:m{g
X, [(TaART FOT VT ET I RINLOBICH B [T — 21 v bR Editions
BIVY I LET, ’
Prospectand Activity (PR ANRTZ b &7 7T 4 €7 ¢4) T —% Xy M, 7o AN
JEDTFET ST 4w JHHEZNCHET R U= AV M7 7T €T« BT AP G ENE
T, —HRORGHT A —IVE G E) R TDTF—2ty MICEENT, MOSHECX OIS ENET, ZOH
B, TOF—=Zty FNOTAARY FDT 77 ¢ €5 ¢ OFGHIZ, fhoF—2Ey FBXUTX Y ¥ aR—
FOMiE I W5 HEEDNH D £9,
Account (77 7V B)

API 2844 AccountName

TaART N7 757 2 €5 2 IKBHT ST o v S D4
AccountID (7”7 > b ID)

APl ZB84,- Accountld

T AT MBI S Ni=T T v b O Salesforce ikl 1
Account Name (771 >~ b 44)

API ZH44: Prospect.account_name

T ANRY MM ST o v b O%ANEG

IF4¥3v
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B2B X—7 7 1 VI DHDRE Prospect and Activity 7—4& v b

Activity (7 77 4 €T 1)
API ZIR44: ActivityType
IV AT T 4 €T ¢ ORI click (7Y » 7). view (E 2—), success (1IEH). open (B <)
Activity CampaignID (77 7 7 ¢ €7 4 F ¥ > X—2ID)
APl 44 ActivityCampaignld
PHAHT SNtz v > R— D Salesforce a1
Activity Campaign Name (7" 7 7 1« €5 ¢ F ¥ U RX—2 %))
APl 44 ActivityCampaignName
TIT 2 €T I SN Fry oN—
Activity Date (77 7 7« €7 ¢ H{Y)
APl B84, ActivityDate
TaART BT 7T 4o €T Iy —Y L HIR (UTO)
Address One ({171 1)
API 2844 Prospect.address_one
Ta AR MBS Stz (EE 1 BiH
Address Two ({1:77 2)
API B4 Prospect.address_two
T AN MR S Nz i 2 JH
Annual Revenue (fE[5¢ )
API B84, Prospect.annual_revenue
T A7 MBI S 2t oAER5E |
Archived (77— 1 T M)
API 22844 Prospect.is_archived
true £zl falsee, TRANRY D Pardot ICT7—HA T ENTVBHE S H,
Asset Activity (72y b7 7T 2 €T 1)
APl M4, AssetActivity
Ty b7 VT2 BT o N EHBE DRI NIV form view (7 F—LE 2—), form success (7 —
LR, listemail click (W A B A—JLZ V) w 7). listemail open (U A b A—)VBHED. file view success (1IEHE 7 7 A
JVE 2—), fileview (7 7 AI)VE 2 —), custom URL click (1A Z Iy URL Z Y » 7). landing page view (T /T 1 ¥/
JR—Y ¥ 2—), landing page success (IEH T > T ¢ > 7 X—2), form handler success (IEH 7 4 — L2 R

< —). automated email click (FIB A —)L 27 V) » 7). automated email open (18l X —)VBHES. website visit (Web 4
A Balill). priority page view (B R—TE 2 —)

AssetID (772 I ID)
APl B4 Assetld

TRARY FHLUF—TFT 37y b0 Salesforce ikl 7

Asset Name (772 +%4)
API 844 AssetName

26
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TAART BRI HF =T U7y bO%E:form (7 +—UL). listemail (U A+ X—)L), file (7 7 A I).
custom URL (1 A & I URL), landing page (T T 4 ¥/ 7 RX—3), formhandler (7 +—LN> K5 —), automated
email (HHB A —)L), website (Web ¥ ), priority page (f#5ER—20)

Asset Type (72 b 2 A7)
API B84, AssetType

TAARY BT =557y ORI
Assigned User First Name (#| 0 4 T 5 iz —H—0D %)

APl 2844 Prospect.assigned_user_first_name

TaARY MZ#E Y YT 5Nz Pardot T—H'—D %,

Assigned User Full Name (#] 0 5 T 5 iz 21— — D [K4)
AP Z844: Prospect.assigned_user_full_name

TOARYT MCE D YT 5N Pardot T— Y — DK

Assigned User Last Name (] 0 5T 5 iz —H —DUk)
API Z844: Prospect.assigned_user_last_name

T AR McHEHD YT 5Nz Pardot —Y—D it

CRM Contact FID (CRM H5 |/ 2T FID)
API 22844 Prospect.crm_contact_fid

T AT MBI S N FHU e S T3 L 3 — R0 Salesforce skl 1

CRM Lead FID (CRM Y — K FID)
API BB, Prospect.crm_lead_fid

T AT MBI Sz — R L a— RO Salesforce aknll 1+

CRM Owner FID (CRM Jii45 % FID)
API B4 Prospect.crm_owner_fid

T ARY ~ DA HD Salesforce ik

City (i X HE)
API B4, Prospect city

Ta AT s OilXRE

Comments (2 X )
API 221844 Prospect.comments

T AT MBI SNt Pardot T—P— X FOFF A b

Company (2=£k)
API ZH44,: Prospect.company

TRANY DOtk

Country ()
API ZH44,: Prospect.country

T AN F D

Created by First Name ({Epk& D %)
API B84, Prospect.created_by_first_name
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T AT s Z2ERk U Tz Pardot —H—D 4,

Created by Full Name (£ D 1X44)
API M4 Prospect.created_by_full_name

T AT b 2VERR LTz Pardot T— Y —D K44

Created by Last Name (k& Dik)
APl B84, Prospect.created_by_last_name

T ANRY s VERR U Tz Pardot L— Y —D it

Department (%)
API B4 Prospect. department

TaART +OFRE
Email (X —)V)

API B4, Prospect.email

TOaART FDA—=)LT7 FLA
Employees (it 3£ 515

APl ZH444: Prospect.employees

TOaANT b DO OREEREL
External ID (¥} ID)

API 2844 ActorExternalld

T AT kD Pardot skl 1~

Fax
AP B84, Prospect fax

TOANRYT bD Fx /S

First Name (#4)
API 221844 Prospect first_name

TUARY D%

Full Name (J%%4)
AP B4 Prospect.full_name

TaART DK

Grade (7' L —K)
API B4 Prospect.grade

TaARYT O Pardot 7' L— K

ID
API 2844 Actorld

T ANY MBI S iz — R E I IEEEE L a— RO Salesforceahill . T DIHHIE, Pardot
TOANRY bz (RM Y — F EHE B TSI RSB 50T hE T,

Industry (G&Ff)
API B84 Prospect.industry
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TaARY ~ DX

Is Do Not Call (FBE&EiX(ZERYY)
API 2844 Prospect.is_do_not_call

true ¥ 7213 false, 7O ANRY b DVEEZEZISTE D E I D,
Is Do Not Email (X — )L3EA5kRAY)

API 21844 Prospect.is_do_not_email

true ¥ 7213 false, F7OANRT DA =)V E2ZETESENE S D,
Job Title (%)

API B4 Prospect job_title

T AN+ O
Last Name (i)

API B4, Prospect last_name

T AT s okt

Name (£41i1])
API BB, ActorName

TRANY F DI

Opted Out (47" s 77 b ifA)
APl 2844 Prospect.opted_out

true £zld false, THANRYT bIWRX—=T T4 VI A=V EZTT T LN E DI D,
Pardot Account ID (external) (Pardot 77 777 > b ID (¥}33F))
API B 44 Prospect.pardot_account_id

T ARY s O Pardot kil . COHWHIE. Pardot 7R ANRY R &2 CRM Y — R LB BT HIC—BE 83
febIiHENET,

Pardot Activity ID (Pardot 77 7 7 « €7« ID)
API B84, ActivityExternalld

7 I T 4 €T 1« DPardotakill 1. TOHHIE, Pardot 7 VT4 BT 4 ZTBANRT b, U—F, W5EEIT
HIC—BEREBDIHHENET,

Pardot Asset ID (Pardot 7”t2>» b ID)
APl ZIEH,: AssetExternalld

TOAARY "D —TF 37 D Pardot sl 1

Phone (i)
API 44 Prospect.phone

TRARY s OEEHS
Prospect Archived (72 AT k7 —H A TH M)
API B4 ProspectisArchived
true 7zl false, F7RANRT T —HATENTOEHNE S D,

Prospect Assigned Date (7' T2 A7 #0245 TH)
APl 44 Prospect.assigned_date
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TRANRY b PL—Y—=IZ# 0 4TS5 h i) UT0)
Prospect CRM Last Activity Date (7’1 AX%7 b CRM i#&7 77 ¢ €5 ¢ H)
APl ZM444: Prospect.crm_last_activity_date
TOAXRYT bH 7y bEEIEL T e mBISEE & iz HAT (UTO)
Prospect Created At Date (7'12 A X7 MMERKH)
API 2844 Prospect.created_at_date
Pardot TZ T ANRYT b HVERK X iz AT

Prospect ID (external) (7@ X7  ID (94i))
APl M4, Prospect.id

T ARY s O Pardot kil . COHWHIE. Pardot 7R ANRY R &2 CRM Y — R LB BT HIC—BE 83
febIiHENET,

Prospect Job Title (7' 11 AX > t D)
API 21844 ProspectJobTitle

T AT ~ OB

Prospect Last Activity Date (72 A X7 s DI#& 7 77 4 €5 ¢ H)
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Fmployees i34 H ~ employees 2L TN TV A REER D Pardot
i)
Fax fax TOANRYT FD Fax H o Pardot
First Name ($4) first_name T ARY D%, Pardot
First Visit Date (f ] @D  first_visitor_date BUIOC Y R2—T 25 ¢ €5 ¢ OHW, 1P Pardot
i) 7 RLAT#NEN, A—=)IVT7 RLATY

OANY MRS E T,
Full Name (EX£4) full_name THARY F DL LR Pardot
Pardot Grade (Pardot  grade FRARY FD Pardot ¥ L— K Pardot
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Industry CERf) industry FHARY F OO Pardot
Is Do Not Call (FEa#i%  is_do_not_call TUARY b2 aIicA 7 b 7 Pardot
E532Y) I R U E S D (True F Tzl False)
Is Do Not Email (X —  is_do_not_emalil TaANRT ST XRTO A=)V T Pardot
%55 534 ) F7o M ULEDE DD (True 721 False)
Job Title (1H%) job_title T ANRYT O Pardot
Last Activity Date (Jp¢  last_activity_date FOARY FIT—HF ¢ BTy R Pardot
BT 2€T7 ¢ I PRICEE L T2 IR
H)
Last Name (&F) last_name TuARY Ok Pardot
Most Recent Visitor most_recent_visitor_date O 2—7 257 2 €5 OHK, ¥ Pardot
Date (iiDE Y HBP7 FLATHEMEN, WA=V
2 —H) FLATTaARY MBI SN E
9,
MQL Date (MQL H) ~ mal_date TRANRY FHMOLT £ —RIZHID T Pardot
Y (v EL;
OptedOut (47" k7 opted_out TAANRY NI —r 7 ¢ VT A—)V&F Pardot
7 MFRH) TR7I R LEDE DD (True 213 False)
Pardot Account ID pardot_account_id B2B Marketing Analytics 77 7"V r—3 3 /ICBY  Pardot
(Pardot 717 > b M 5N Tz Pardot 7 Y B ID
D)
Pardot Visitor ID visitor_id TRARY PO Pardot Y X — D Pardot
(Pardot €Y% — D)
Phone (Ml #¥s)  phone TaARY b DHEMRES Pardot
Pardot Prospect ID id T AR%Z ;D Pardot ID Pardot
(Pardot AR Y
kD)
Salutation (WXFR) salutation TURANY ST ET B0 GERY A |) Pardot
Pardot Score (Pardot  score TR ARYT FD Pardot A7 Pardot
A7)
Source Campaign source_campaign TaANRYT FOILDY — AR /TN X — Pardot
(V) —AFx IN— HEV—AFR, T7OaARY FDY—R
V) HHDO AN 2L T 2T W,
Source (M —R) source T ANRY b DO B 540 Pardot
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Stage (7 = —R) stage Pardot A 7Y A Z)IVND T AXRYZ ko Pardot
Tr—R

State (ABIEFUL) state TRaANY T OARERTI Pardot

Tags (% %) tags T AT MBI STz Pardot Z 7 Pardot

Territory (71 b teritory TUARNY FOTY MY — Pardot

J—)

Updated At Date (i updated_at_date FRARY FHBETE N HIE Pardot

H)

Updated By FirstName  updated_by_first_name TaANYT S ERRICER LIz2—Y—0 Pardot

T EADED) %

Updated By Last Name ' updated_by_last_name T ANYT SR RIBICER LIza2—Y—0 Pardot

(S ORE) 3

Website (Web A I+) website TRARYT FOERD Web ¥4 D URL  Pardot

Years In Business (#3¢  years_in_business TUARY F O FERTT-> TSI Pardot

R 5]

Zip (7R ) zip TaARY s OHEH S Pardot

Prospect and Activity (FARAXRNY b ET V71 ET4) T—2E Y b

TOF—Ztw bOF—AR+Y Y FIDI& pdProspectactivity T3, TDTF—Z Ly bOFKITIR. —HOL YV
F—=P AT OT 28T 0 L, ZNmIUTLIZTO AR MBI SN —2 2L LE T,

COHH LRIV, Pardot DA T T = 7 FRIBIDEIMEEN TSN E S N> THALEED X T,
*  Prospect and Activity T—2X & b (NR— 25)
o AT Tz MR D Prospect and Activity 7—2 & b

@ A% Engagement Studio Z 4T U TG T NIz A— IV DA, Pardot T 7 —I A Y MglET— 2t v Ml
2018 4F 12 H 14 HEABRICHEIR E Tz Engagement 7’015 5 LG T —Z DA EENE T,

Pardot Tags (Pardot 2 J) 7 —4X2 v

COF—X2Ly FOKITIE. MY TOENE—EDPadot 2T 2K LET, COF—XEy Mald, Frv v
R=V, A=), Tr—L, T7+—LNVET, SUT4VIR=Y, k. TOQAXRT DT 574 T RS

NEENFXT,
KR INI I5H iS5t
Name (44 11j) tag_name Pardot
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TagID (% 7' ID)

Pardot Users (Pardot 1—H'—) F¥—4Xt v b

I5H
tag_id
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37T

Pardot

COF—ZEy FOIDIX pduser TI, Pardot A7 =7 FEWZ NS 35 BORT TV r—2arry
TL—bFTHHENET, COTF—2tY FOKBITIE. 1 AD Pardot I—HP—H L L F T,

KRNIV

Created At Date (E&H)

Email (X —)L)

First Name (%4)

Full Name (FG44)

Is Archived (77— %11 7 )
Job Title (F31%)

Last Name (i)

Updated At Date (S8 H)

User ID (.—4"— D) J+)

Username (—H—4%4)

=S|
created_at
email
first_name
full_name
is_archived
job_title
last_name
updated_at
user_id

username*

ST
Pardot
Pardot
Pardot
Pardot
Pardot
Pardot
Pardot
Pardot
Pardot

Pardot

* username I H I & Pardot — W' —24 F F21% Salesforce Z—P—ADEENF T, Salesforce L —P—Zh i i nf
Hetenrid. Pardot L—H—H Tl < Salesforce I—HP—H{DERENE T,

Pardot Visitor (Pardot EV X —) F—% v b

TODF—ZEy bDIDIF pavisitor T, TDOTF—Z v bOKITI, %D Pardot €Y 2 —0D 1 H D
EELET, TOTF—2ty M, 7— AT ENLEI 2= EDT—R2IIGFEhEEA,

RRINI

Campaign Name (F ¥ > X—%4)
Campaign ID (F ¥ >*X— 2/ ID) (CRM)
Campaign ID (F ¥ > X—/ ID) (#}il)
Stage (7 = — R)

Stats Date (ffta HiHRoD HAY)

I5H

campaign_name
campaign_crm_id
campaign_id
stage

stats_date
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Tags (X %) tags Pardot
Visitor Count (&Y 2 —#0) visitor_count Pardot

Account-Based Marketing (7 HD > ER—ZADI = T4 9 T7—2€v k

B2B Marketing Analytics IZ1Z, 3 D DEMEAIHEZR Account-Based Marketing (77 1 ¥ bANR—ADI— 7 4 V) T—2Z
Yy bAHBVET, ThHDTFT—RYy M7 7T 4 7B T—R2DBIDEENET, T—hATENETH
WAV YD Salls 854750 el g =

Account-Based Marketing Contact (77 77 > b N—ZAD—47 7 ¢ ¥ Z W e i T4H)

COEMWFERT I Y IR—ADR—F T4 V7 T—=2%y bOF—2+tv b D& pdabmcontact T,
COTF—2ty bOKITIE. A& D Salesforce l5 e THZ L LE T,

KTRINIV I5H
Account Name (771 >~ M 44) Accountld.Name
Contact Pardot Score (HX5 [ /¥ A T4 O Pardot A2 77) WholD.pi__score__c

Account-Based Marketing Event (7 717 > "NR—ADI—7 T 4 VT ANV )

COEMBRERT TV IR—=ADI—T T4 VT TF—2ty bOF—%2t» b D& pdabmEvent TY, T
DTF—%X v bOFITIE, AR DSaesforcefTEIZRLET, TOT—RIEA—IAT V27 bHhSHIHE O,

EEXhizfr#ola— e L EI, f7EOMMICIX. Cll ik, Email (XA —JV). Meeting (2 —T 1 ¥ 7).

Prep (MEfi), Other (Z Dfth) Hd D £7°,

RRINIV =]

Account Name (7 H7 > b 44) Accountld.Name
Contact ID (HX5 [JEF{T4 D) Whold.ID
Contact Name (X5 e EAT-#%4) Whold.Name

Contact Pardot Grade (H{5 I5E 2445 D Pardot 7' L— F) WholD.pi__grade__c

Contact Pardot Score (HX5 [FE /T4 @ Pardot A7) WholD.pi__score__c
Contact Title (HX 5 [P E AT D) Whold Title

Duration (HR) DurationlnMinutes
Event Account D (AR "7 M ID) Accountld.ld

Owner ID (F5 4 D) Ownerld.ld

Owner Name (il & 44) Ownerld.Name

57



BB—4T T4 VI DDEKE

B2B Marketing Analytics 7—42 € b

Account-Based Marketing Opportunity (77 517~ " X—ZAD—77 T 1 > 7 #4ik)

COEMORERT T Y INR—=ADI—F T4 VT T—%%y bOTF—%%t > b IDIE pdabmopp TF, TD
F—2ty bOKITIE. % D Salesforce Finkz £ L ET,

KRNIV

Account Industry (X5 | /e 26FE)
Account Name (77 7 > +£4)
Account Owner ID (s 17644 D)
Amount (4 %)

Close Date (& ¥ P32 H)
Opportunity Name (R4#k44)

Owner Name (i & 44)

L=
Accountld.Industry
Accountld.Name
Accountld.Ownerld.Id
Amount

CloseDate

Name

Accountld.Ownerld. Name

Multi-Touch Attribution ({E28iEatE ™) 7—2 v k

Z DAEMEAHEZRR Multi-Touch Attribution (HEEEMEE) 7— 2> bDF—%t > FIDIE pdMultiattrib T,
COF—2Ey FOBITIX. AR DSalesforceF v o R—V AV IV ALaA—REZEREL, AVFFANTD
BMOF v =2 Wy GesEft&. wak. I PEHHmMA T ENE T,

KRINI

Account (AT U B)

Accountld (77717~ |+ ID)

Campaign (F ¥ " N—2/)

Campaign Actual Cost (F+ ¥ > N— 2 DHH)

Campaign Budgeted Cost (F ¥ Y XN—VDFH I A )
Campaign End Date (F ¥ > X—#& 7 H)

Campaign ID (F¥ > X—2/ D)

Campaign Influence ID (F ¥ ¥ N—2 A VT VLV A D)

Campaign Influence Model (F¥ > RX—2 A VTV Y A
ET)

Campaign Influence Model ID (F% > N—> A 2 TV
AETIVID)

Campaign Start Date (F ¥ > NX— Bl H)
Contact (IN5 /e ¥ T4)

15H
Opportunityld.Accountld.Name
Opportunityld.Accountld
Campaignld.Name
Campaignld.ActualCost
Campaignld.BudgetedCost
Campaignld.EndDate
CampaignID

ID

Modelld.MasterLabel

Modelld

Campaignld.StartDate

Contactld.Name
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KRNIV 15H

Contact First Name (i3 [7E B TH D £) Contactld.FirstName
Contact ID (HX; &2+ D) Contactld

Contact Last Name (X5 | e 2T DUtk Contactld.LastName

Lead Source (VY — F YV —X) Contactld.LeadSource
Opportunity (Rd#%) Opportunityld.Name
Opportunity ID (%% ID) Opportunityld

Revenue (2% CimtaGenerated.TotalRevenue
Revenue Share (UZ& 7 i) RevenueShare

ROI CimtaGenerated.Roi

Stage Name (7 = — X 44) Opportunityld.StageName
Total Value (FraHi) CimtaGenerated.TotalValue
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